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Editor’s Notes

Science Communication in the Age of
Artificial Intelligence

. . . . b
Jianbin JIN *, Mingxin ZHANG
* School of Journalism and Communication, Tsinghua University, Beijing, Mainland China

" School of Journalism and Information Communication, Huazhong University of Science and
Technology, Wuhan, Mainland China

Abstract

With the rapid development of artificial intelligence (AI) technologies and
products, Al is profoundly transforming the modes and landscapes of social
knowledge production and dissemination, including science communication. On
one hand, Al is increasingly embedded in the entire process of scientific
research and knowledge production, even driving the formation of new research
paradigms in certain disciplines. On the other hand, as Al continues to iterate
and evolve rapidly, it has transcended its role as a mere technology or product
to become a new environmental element and variable influencing our work and
daily lives. Consequently, public perception, attitudes toward, and usage of Al
have naturally become core concerns of science communication in this era. It is
based on the above understanding that we began planning a special issue on
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“Artificial Intelligence and Science Communication” two years ago, which has
now culminated in six research articles, each with its focus but all addressing
issues related to science communication in the age of Al

Regarding the content of Al participating in science communication, article
1 explores the potential of large language model-based agents in simulating the
dynamic evolution of human opinions, while article 2 investigates the impact of
“information nudge designs” that declare different information sources in short
videos on users’ willingness to verify pseudoscientific information.

As to public trust in generative Al, article 3 explores the impact of
information sources on the public’s perceived credibility of Al-generated
content, while article 4 examines the mechanisms underlying the formation of
public trust in generative Al within social media environments.

In terms of public perception, attitudes and literacy regarding Al, article 5
explores Chinese citizens’ attitudes and cognition toward Al technology as well
as its change over time, while article 6 analyzes the differential impacts of
parental mediation strategies on adolescents’ Al literacy.
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