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Special Issue Article

An Integrated Framework for Immersive Flow
Experience: The Embodied-Agentic Asymmetric
Continuous Open Interval

Bingqgi FENG °, Junxuan WEI *

* School of Advertising and Branding, Communication University of China, Beijing, Mainland China

Abstract

The conceptual connotation of immersive flow experience remains
inconsistently defined and ambiguously delineated in both the Chinese and the
English academic literature. Drawing on an integrative literature review, this
paper clarifies the holistic connotative boundaries of the concept and
systematically identifies the fundamental distribution and organizational logic
of its internal components. Guided by the dual principles of conceptual
precision and practical applicability, this study constructs an integrated
theoretical framework for immersive flow experience.

The proposed framework is conceptualized as an asymmetric continuous
open interval. Its leftward orientation maps to the phenomenal dimension,
which embodies an embodiment-oriented immersive flow experience composed
of two core elements: technology and content. In contrast, its rightward
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An Integrated Framework for Immersive Flow Experience

orientation corresponds to the actor dimension, represented by an actor-oriented
immersive flow experience. All concrete instances of immersive flow experience
are operationalized as distinct combinatorial configurations of these two
dimensions, each occupying a unique position within this integrated conceptual
framework.
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