Copyrighted material of: School of Journalism and Communication, The Chinese University of Hong Kong
School of Communication, Hong Kong Baptist University (2026). Published by The Chinese University of Hong Kong Press.
ALL RIGHTS RESERVED

CEEEAELT]) - () %768 (2026) : 69-105
https.//d01.org/10.30180/CS.202604_(76).0004

HEmX

PR e B B ) ¢ SR
R AR JC O A B A A AR e

RELT B ES
"SR I B L AR BT e BB

#E

I & M e LA FEAMELR A DB ELRM - B
THRMERKE ‘% THRBER B ETRFAALGTEHEAR PO ELE
Ao ALEAFFTTFETEHHERETHTFHRALHHE EAH
REZRE  HRAH SN EE AR BEE  EARITTIEHEA

%%
YT A AR OEZER  ARE—BREZFINELY P aydiah g
HF oo AR A FATT B KMEa) &% Eih 22 BILAH ) 48
TR AR 6 fa AT H 0 MR AG I IR SR AR SL R R i A U B 9 AR B
%&oiﬁ*’ﬂ&¢@£*%ﬁkT%R%%@%%%°ﬁﬁm@
SRR AR ERE RGOS ERE A E—F N LI S AEEERR
A g2 %&ﬁiﬁ%% A8 MREBRTELALA SE MG ER

AL - PR B ] LS SRR SR B AR - BB - AL AR - (R
ORISR EA o B ¢ susanyu501@163.com

BREERS . PR RO B ) LS SR R B T AR o WRIEBILER - AL
e EERURMEY - ETEOHEE o BT ¢ carolinedeng0927 @ gmail.com

A SCER H A 2 2024 4R 12 A 30 H o FSCHZ B - 202642 2 H -



70

Copyrighted material of: School of Journalism and Communication, The Chinese University of Hong Kong;
School of Communication, Hong Kong Baptist University (2026). Published by The Chinese University of Hong Kong Press.
ALL RIGHTS RESERVED

EgEAGZT]) . (#) £76H (2026)

s
o3
|
F_E.
z
sl
Pouny
I
By
o
@
Foar

WA HERE A
%&%u&ﬁ%?ﬁo%ﬁ%h%ﬁmﬂﬁ kﬁﬂ%ﬁAﬁ‘ﬂ
R E T SRR EEL T ST ENET S N E RS L e

MaEs @ W Barm - R - MR B i



Copyrighted material of: School of Journalism and Communication, The Chinese University of Hong Kong
School of Communication, Hong Kong Baptist University (2026). Published by The Chinese University of Hong Kong Press.
ALL RIGHTS RESERVED

Communication and Society, 76 (2026), 69-105

Special Issue Article

Public Opinion Tension in Morally Related News:
How Moral Emotions Amplify Online Contagion
Among Online Users

Hong YU *, Qinlingyu DENG *

“School of Journalism and Information, Huazhong University of Science and Technology, Wuhan,
Mainland China

Abstract

With the rise of emotional politics, morally related news has emerged as a
focal point of global attention. To examine the crucial role that online users’
moral actions and emotional mobilization play in the social construction of
these issues, this paper draws on comment and interaction data from short
videos of morally related news on Douyin. Using natural language processing,
emotional cascade analysis, and negative binomial regression, the study deeply
investigates how morally relevant news triggers users’ moral emotions and
whether this process results in moral contagion within interactive online
discussions. The study shows that online public opinion in mainland China
currently exhibits a generalized moralization tendency. For different types of
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morally related news, the findings demonstrate domain-specific patterns in
users’ moral judgments and emotional expressions. In interactions, moral
emotions amplify moral contagion among users. To more precisely distinguish
the mechanisms of different types of moral emotions, the study further divides
them into moral foundation principles and categories of emotions. Specifically,
the study identifies five highly contagious moralized emotional combinations:
moralized anger, moralized disgust, moralized sadness, moralized fear, and
moralized happiness. When moralized emotions are combined with different
moral foundation principles, they can trigger distinct patterns of moral
contagion, as reflected in morally motivated follow-up comments or likes.
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