Copyrighted material of: School of Journalism and Communication, The Chinese University of Hong Kong
School of Communication, Hong Kong Baptist University (2026). Published by The Chinese University of Hong Kong Press.
ALL RIGHTS RESERVED

(RERAER) - (8) %76 H (2026)  v-ix
https://doi.org/10.30180/CS.202604_(76).0001

AR AR BOR - B
B 8 o 4 A8 A B ) 1
WiERA " > bk 3

BRI R > LT A

A AL SR A H R AR TS LA BRRASH) AR o BERE H
T A N TR L)~ O 3 Bl ) B Y T e A BRI 5 AR TE
R BRSPS G U, o R SCRK— 7 T B A48 2%
SRR PR S WA (A8 8 AR R~ O BHIR RE BRAT A AROR Y
B i > SR A VA B G AL - LB B R B AT
Py EE A B BR B T OB B - T e B PR AR o

AR BRI IE R 7R 7 WA 7T B A 1 38 & R IR A - Wi Bk N TR FT
(7] [m] JE 7 S A A B o [ B A B T S | SR B O - R
BEL AT 5 ] R BELASE £y ] B A0 oy = A AR o i o > A BB BRLE RLAR
AR b > RS oI~ REAHE ~ ROKRRE SR SRR IR B T LAT O 2
| B AL SR T - 45 1 A AR A D Aok JBE 3 TR T4 4 e
35 TR A IS > IO BR IR 48 > MEA 28 S B & SO U5 AR I B T

TERAT > BIA B (7 B2 g 0 %A R 2 (S SRR % o WF 9 L « AL
IR REOR - IR O FRER - RHERBRUE BRI o FETE ¢ gshih@nccu.edu.tw

ROH B BUR K B % B B R R R R SRR o T T LR R R
ALRR 8% ~ 5 BE BT BE ~ B0 5088 - AL B RS - BB B B M - AR o TS

tammylin @nccu.edu.tw



vi

Copyrighted material of: School of Journalism and Communication, The Chinese University of Hong Kong

School of Communication, Hong Kong Baptist University (2026). Published by The ere%e University of Hong Kong Press.

ALL RIGHTS RESERVED

EgEAGZT]) . (#) £76H (2026)

SO o T MW R A S R S B By SR ) B RALSLER SR
T [0 P50 TR ) el 58 A0 S P 2 R i - 8 B2 AR
5 URRE S R RV AL G > B O B T B P S R AR AT 2
TE o TEAL A S LB A (B VAR b o ST A BRI T T T
A SCBEE o MR AR N AT L I9AT B > 48 7 2 A AP 7 T 3 G 422 F
SRR SR - A B\ R A AR i A B R R R = ] o
o o 3 B AR 2 S 1) S BE TR S SCAL I S T S A R A > £ OE - IR EEBLR
B2 TR ERLAE 3 A A S IR A T TR P B 1 e 2 I R
Mg ] SO B SCILBE A SR > FER G SUL EB G HAH
&> AIEAZ DB b DR B R A8 B > 7 v 75 ] AR A6 A ] B T i A 7
R o %8 YR T T LR BB T A A e A2 A0 3 1 B AR 1 v A
SRy ISR
AR > AEAS WA BB S R AR | > BREUR - WK SRR 2 R
878 T Bl A A B BRI IRE - 4 P B 2 R B B v 6 A
i B2 > SRR S A R RB BE BB HLR AR AN W] > B N SR T
PR B o MAGETIE ~ 2 ~ ABEST - 7 BRER KB S 3kt QU B o) [ FE R
WEBI I A& > SR T G 4 [ BRSO | i Bk mT S BB
BI > ot TS RA 380 AR E 3l 4 ) 2 S AL v A - AR BB AC PR
ARG TERE Y SR HE o o 22 ] o 5 MR FE R B 1 5 S A ] £ o 2 5
27 [ T > S R A A O A A B AR R
BB S - AT PR R O o SLEAER T B AL AR
25 FERUBIY O B A5 FR B B R B AL erE tE M g > RBIE P
BRI AR B SUAR 10 WO i A A > SERE R T O I B Y A i
Wy o BEAh > TE NS ER SCIR o A AE AR (I IERERLIEE 77) ~ SMEATH) (i
R ) BLAS EHEZE (- & B ) R0t T 2 oM o LR B 2
[ J B [ HE T it > BN HAL S ARl el TR SR
T B S A R g b - R Bk B R BBV A B R B B

i

o



Copyrighted material of: School of Journalism and Communication, The Chinese University of Hong Kong
School of Communication, Hong Kong Baptist University (2026). Published by The Chinese University of Hong Kong Press
ALL RIGHTS RESERVED

Communication and Society, 76 (2026), v—ix

Editor’s Notes

Twenty Years of Social Media: Rethinking Effects,
Processes, and the Digital Social Ecology

Tsung-Jen SHIH *, Jih-Hsuan LIN *

* College of Communication, National Chengchi Univerisity, Taipei, Taiwan

Abstract

Over the past two decades, social media has become deeply embedded in
everyday life, reshaping interpersonal interaction, public discourse, and
institutional practices. Scholarship has accumulated along two major
trajectories: one examining the effects of social media use on individual
attitudes, psychological states, and behaviors, and the other focusing on
process-oriented questions concerning how user experiences, social relations,
and behavioral norms are shaped, negotiated, and reproduced in digital
environments. This special issue is situated at the intersection of these
approaches and brings together six articles addressing the reconfiguration of
boundaries among individuals, communities, and institutions.

Along the axis of psychological adaptation and affective amplification,
Article 1 shows that excessive reliance on platforms to cope with stress may
lead to emotional exhaustion and psychological distress unless mitigated by
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social support. Article 2 extends this focus to the public sphere, demonstrating
how morally charged news activates contagious affective responses that amplify
online engagement.

Focusing on boundary management and role negotiation, Article 3 analyzes
the practice of making posts visible only to strangers, highlighting how users
respond to surveillance anxiety and context collapse by reconstructing safer
spaces for self-expression. Article 4 examines cross-cultural contexts, showing
how migrant users strategically negotiate ethnic boundaries and cultural norms
across relational networks.

Finally, along the axis of structural governance and public performance,
Article 5 addresses institutional gaps in digital profile management, while
Article 6 conceptualizes platform-mediated intergenerational interaction as a
form of “cyber family theater,” where private relations become publicly
negotiable performances. Together, these articles offer an integrated portrait of
digital social life across psychological, relational, and structural dimensions.
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