Copyrighted material of: School of Journalism and Communication, The Chinese University of Hong Kong
School of Communication, Hong Kong Baptist University (2026). Published by The Chinese University of Hong Kong Press.
ALL RIGHTS RESERVED

(REEAEL2T]) . (8) %758 (2026) : 145-182
https.//d01.org/10.30180/CS.202601_(75).0006

-

HRM

e EE LA ERE G 1L
/INKL 3 A 28 0 AL S il 1 g AL
] Stk 55 )

F o g

CURYICEEE SR - YU - PR

ELE S

AXFRENCELET RELAMN AT kb o LB
BINEE o REEWME T & T LT R L E R LA ERHE
WAL R H AL ALE Ea)- T Gt A K BT E G NEE EH W
HEHBGTH o ARSI ERE LAAME SR B
T RSSO R A EBAR P H A2 M
G —ATRAMGe kR TR RS TEABEETETNE—
TR B R T LR @ =L gk AT S bk 69 48 7 R 9% 9 5
G M AR S B 0 4578 1 Y SR AL M AR R FR IR 348 R M AR SR AL
TRAMGE ST A TAKNREEEETLINARS S FRERT S
HEHEERFAARBI AT IR AA LR =858 LRIk

FRH > RN ERAARE P 1 LRI B - DR BER « PERIBRERE - BF otk
EF - Bl o FE © wanghongkun0915@sina.com
A SCH AR H A 2 202443 1 H » GsCiEsZz HIH - 2024 4£12 24 H o



Copyrighted material of: School of Journalism and Communication, The Chinese University of Hong Kong;
School of Communication, Hong Kong Baptist University (2026). Published by The Chinese University of Hong Kong Press.
ALL RIGHTS RESERVED

CEgEAGZT]) . (#) £ 758 (2026)

RARAMAA T — R F 6T LM BHAT RS ERGKE o Wi
ﬁ*ﬁ%@ﬁ?%é%%%g%ﬁﬁ%& IR AL B 0 AT L
CEFES LT AANAERBAZ c MR FLEHTREATHHE
SRR LHEMS G E B84 0 BRT RIF & A ARGHRE o

Mats c HEF S5 LNEENTF &L FETAMH - TALB®SH
oM £ K XL

146




Copyrighted material of: School of Journalism and Communication, The Chinese University of Hong Kong
School of Communication, Hong Kong Baptist University (2026). Published by The Chinese University of Hong Kong Press.
ALL RIGHTS RESERVED

Communication and Society, 75 (2026), 145-182

Research Article

Platformization of Feminist Cultural Production:
The Hierarchical Visibility Labor of Feminist
Opinion Leaders on Xiaohongshu

Hongkun WANG"

“* School of Media and Communication, Shenzhen University, Shenzhen, Mainland China

Abstract

This study focuses how female feminist opinion leaders on Xiaohongshu
produce feminist cultural content, using the commercial logic of the
platformization as the entry point to analyze the digital labor related to the
visibility of non-profit-oriented creative workers. Female feminist opinion
leaders adopt “tiered visibility labors” to navigate the contradiction between
commercialization and public values while cultivating a feminist culture on
Xiaohongshu. First, they perform data labor driven by the economy of visibility
to pursue quantifiable visibility, which involves producing high-quality content
and distributing it strategically. Second, influenced by both the economy and
politics of visibility, they depend on relational labor to cultivate internal
intimate relationships and handle external conflict-laden relationships, all of
which aim to enhance the quality of their visibility. Third, there is “recognition
labor,” which is dominated by the politics of visibility and involves addressing
platform censorship to avoid the risk of being rendered “invisible.” With these
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three types of labor, female feminist opinion leaders accumulate a certain level
of platform visibility, gaining opportunities for monetization. They then
perform “transformative labor” that aligns the economy of visibility with the
politics of visibility to further advance feminist public goals. They transform
abstract labor into concrete labor in a process called “reverse alienation” in this
study, demonstrating the potential for resistance against platform capitalism.
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