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Editor’s Notes

The Impact, Challenges, and Responses in the
Digital Media Era

Hsuan-Ting CHEN'

* School of Journalism and Communication, The Chinese University of Hong Kong,

New Territories, Hong Kong

Abstract

The rapid digitization of information and advancements in media
technology continue to blur the boundaries between the public and private
spheres, online and offline interactions, and the assessment of information
authenticity. These changes influence civic engagement, health communication,
and social identity construction. They also drive transformations in public
relations research.

This issue features six research articles and one communication forum.
Topics include social capital and civic participation, with a study reaffirming
the stronger influence of offline over online social capital on political and civic
engagement. Two papers address misinformation and rumor correction, which
highlight the important roles of platform dynamics, information sources, and
individuals’ characteristics in shaping users’ willingness to tackle rumor and
misinformation. Research on digital nationalism and identity construction
analyzes media narratives surrounding geopolitical events and digital
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performances of solitary living. Last, the communication forum discusses the
intersection of propaganda and the development of public relations. This issue
offers readers perspectives from various fields to understand social interactions
and knowledge dissemination mechanisms in the digital era, shedding light on
the impact, challenges, and responses in the digital media era.
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