Copyrighted material of: School of Journalism and Communication, The Chinese University of Hong Kong
School of Communication, Hong Kong Baptist University (2025). Published by The Chinese University of Hong Kong Press.
ALL RIGHTS RESERVED

(REmEAE2T])  (8) %728 (2025) : 249-285
https.//d01.org/10.30180/CS.202504_(72).0009

[ B R REE | P JE B R R Y
[ R PR ] R I B o 3Lk i )

BlBErE" - £
BN KT SR S » WM T+ oK

LR

3h 0 77 AR W 44 F 10055 & P B o2k M 4 F 4055 09 B L &
o W[ B e T AR [T A TR e R
M mIE ML o ALSIATHMREIMELARELIRL  #6E &P
HALEMGEER a8 2N SRR EE] - AAEER  BF AR
RAEMGE RPN EA AT RZ[E SS9 M 8 BB E 5 514k
REERPHEXEMER B2 REREH HrHERLns
[REEAE] SR EANEMGZIANEIER] EPE [
LB 44 1 9 R 3 1930 & 1980 454X iy B3 3+ P s i 13 F k42 0 {2 5]
B AERXBENRNEARAL[ZHER o Koo EBFE B AT AE
eyl 2wmEAER]T > PEHARMNEMAGSEET KT R

BUBEFE B RS ] B B2 B A% o WFFCHLER © SRR - RS o
TR : liuxch@lzu.edu.cn

T o BRI R B ] B B2 B 1 L AF SR AR o WFFTBER © ANSLRBMR L - A IR
#% o wIL - 18935393976@163.com
A SCH R H A 202443 H 6 H o soCiEZ AW - 20245F9 H 13 H



Copyrighted material of: School of Journalism and Communication, The Chinese University of Hong Kong;
School of Communication, Hong Kong Baptist University (2025). Published by The Chinese University of Hong Kong Press.
ALL RIGHTS RESERVED

(EFEALe2T) - (8) %721 (2025)

GRS R RBALT HEEBUE ST BIEA 09 N AE
e HER RRAMERZAEMALMNGIHESID[EH AL
AT A KRR B 2R AL ML F e[ K e ] (publicity
turn) » FART @ ERGFRAE  ABMFEAMGEHR T

Mt 54% - ARMAS - MR ML EES

250




Copyrighted material of: School of Journalism and Communication, The Chinese University of Hong Kong
School of Communication, Hong Kong Baptist University (2025). Published by The Chinese University of Hong Kong Press.
ALL RIGHTS RESERVED

Communication and Society, 72 (2025), 249-285

Communication Forum

“Propaganda Anxiety”: Exploring the Liminality
of Public Relations Studies in the East and West
and the Turn Toward Publicness

Xiaocheng LIU", Hao WANG"

“School of Journalism and Communication, Lanzhou University, Lanzhou, Mainland China

Abstract

Standing at the crossroads of Western modern public relations over the last
century and China’s public relations over the last four decades, this study
investigates how the notion of “propaganda” has grown from an academic idea
into a difficult moral issue since its origin in the discipline. This study
introduces liminality as a reflexive conceptual tool to reverse the anxieties over
propaganda that prevails in both China and Western public relations
scholarship, but the cause and particular direction of concern are different.
According to the study’s findings, modern Western public relations scholarship
has long struggled with how to deal with propaganda and its negative
connotations. By abandoning propaganda’s positive function in democratic
processes, accepting contemporary criticisms of propaganda, and dismissing the
trajectory of public relations propaganda as having an immoral prehistory,
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propaganda has been inclusively excluded from mainstream public relations
scholarship. In China, the idea of “public relations” was introduced twice, once
in the 1930s and again in the 1980s. However, under the ripple effect of
China’s economic reform and opening policy, the public relations industry in
China emphasized the market, depoliticizing its social role. This approach has
been considered an obstacle to theory-building around the country’s practice of
propaganda in the political realm. In recent years, global public relations
academic research has shown a renewed momentum of converging public
relations scholarship with publicity research. This study characterizes this trend
as the “publicity turn” of global public relations research and further elaborates
on its implications for addressing the negative overtones of public relations as
equivalent to propaganda.

Keywords: propaganda, public relations, liminality, publicity turn

252



