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Communication Forum

Paradigm Shift in Communication Research:
The Rise of Mediology

Dan HUANG

Abstract

The “media turn” has become a general trend in the humanities and social
sciences. Based on the research status quo in China, this study calls it
“mediology studies” instead of “media studies.” Media studies treat media as
an object and encompass studies about the media. In contrast, mediology
studies take media as a conceptual starting point for research. Mediology
assumes that the media are key elements and fundamental conditions for the
existence of humanity and society. It is mediology’s default framework that
humanity and the media mutually shape and deeply influence each other. The
goal of mediology is to explain the historical and present conditions of
humanity and society, the nature of their relationships, and their dynamics from
a media perspective. As a new research paradigm, mediology faces the
challenge of relearning and reorganizing established knowledge and thoughts.
More importantly, it requires a fundamental change and reconfiguration of ways
of thinking.
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