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Research Article

Power of Laypersons: The Implications of
the Natural Helper Model for Community-Based
Cancer Screening Campaigns Among Women

Hung-Yi LU

Abstract

In this study, the Natural Helper Model was applied to examine the
influence of salon workers on women’s breast cancer and cervical cancer
screening. This qualitative research was implemented over three years, from
2021 to 2023, in Chiayi City, Taiwan. In the first and second year, salon
workers were empowered to disseminate correct messages related to cancer
screening during interactions with their customers. In the third year, this study
implemented one-on-one interviews to analyze the effects of Natural Helpers’
persuasive messages on women’s behaviors related to cancer screening. The
findings indicate that the salon is a safe place for the discussion of private
issues among women. Because of long-standing trust, customers are likelier to
be persuaded by salon workers to engage in cancer screening. Most importantly,
narrative communication (e.g., regarding the prior experiences of cancer
patients) was shown to play a vital role in persuading customers to engage in
cancer screening. These findings indicate the power of laypersons, which
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suggests that the influence of interpersonal communication should be
recognized. Moreover, their collaboration can benefit both salon workers and
health campaign designers.
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