Copyrighted material of: School of Journalism and Communication, The Chinese University of Hong Kong
School of Communication, Hong Kong Baptist University (2024). Published by The Chinese University of Hong Kong Press.
ALL RIGHTS RESERVED

(EHFELeLT]) . (8) % 69H (2024) © 105-141
https://doi.org/10.30180/CS.202407_(69).0006

-

WX

il R AR RSN T H B OR B
W e B W R E A

&% REE

wE

AR B GERESEDAEGHIEA (AR BR)  (HHEHH)
Fo (1 B 3R) T $ 69 679 B # B IL W 69 A M ML BATNE AT 0 AR &
RET (1) ARG [EEEA A TEE - P B A4 Mg P
R G ER OB B RN ARG s Hik - 22t g
MEZLTREGEIREE  HRE PG Bl RGN E T
SR (2) M A REL AT S RFMERAREESERLT
MagHRM o LRBER—FT RN EREETEBOABAERT  2F
EH TR GREPEBETRERLZBEENATRAZ  E—RAZdMEE
FABEERAEMES ) ZF—F 8 RHERELAFH 5 mFHAM
WETHRF GG EEAEDHENEM o EF2RAERER

SR B B B B B~ T AR R o BT ELER - PR -
FEHGAKETEES. o FEH @ peixincao@cuc.edu.cn

KREZ > PEEEE R 2 G L pO# A - DRTEER - (R - AR Ens
AEIKEL o FH : songjunyan@cuc.edu.cn

FOSCH R 202346 H 15 H o smsCHEZ AN - 20241 H25H -



106

Copyrighted material of: School of Journalism and Communication, The Chinese University of Hong Kong;

School of Communication, Hong Kong Baptist University (2024). Published by The Chinese University of Hong Kong Press.
ALL RIGHTS RESERVED

(EFRAEET) - (8) % 69K (2024)

AN EROREEREASRERMEE B2 FAeHRMEE TE
EEH REGABEVYALEMOOFERMEEERVIBRETELE—F
G AT o

MaEs M THEGHRE RS TG~ BB R

B



Copyrighted material of: School of Journalism and Communication, The Chinese University of Hong Kong
School of Communication, Hong Kong Baptist University (2024). Published by The Chinese University of Hong Kong Press.
ALL RIGHTS RESERVED

Communication and Society, 69 (2024), 105-141

Research Article

An Analysis of the Health Belief Model in
Mainland Chinese Media’s COVID-19
Vaccine Reports

Peixin CAO, Junyan SONG

Abstract

Through a content analysis of 679 news reports on COVID-19 vaccines by
several major Chinese official media, both traditional and online, the authors
found the following: First, based on the traditional Health Belief Model (HBM),
Chinese media have highlighted the perceived benefits of vaccination and
eliminated perceived barriers in their coverage of the COVID-19 vaccine,
emphasizing its effectiveness, safety, and social benefits. Perceived threats and
interpersonal persuasion have rarely been reported. Second, new issues, such as
global availability and the equitable distribution of vaccines, emerged as
prominent issues in this study. The above findings showed that under mainland
China’s party-controlled media, journalists have followed the national goal of
promoting widespread vaccination in their COVID-19 vaccine reports, which is
consistent with the aim of the HBM. Moreover, new issues regarding the global
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supply and equitable distribution of vaccines provide researchers with an
opportunity to expand the boundaries of the Health Belief Model.
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