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Research Article

Influence of the Political Identity of

the New Generation of Migrant Workers on
Institutionalized Online Political Participation—
Analysis of the Moderating Mediation Effect
Based on Short Videos of Government Affairs

Zehang XIE, Jing YU

Abstract

As Internet technology has advanced, the channels for political
communication have become increasingly diverse. In addition, online social
media, particularly short videos of government affairs, continue to emerge as
new avenues for institutionalized political participation. To gain insights into
the influence of the new generation of migrant workers’ political identity on
institutionalized online political participation, this study applied the perceived
usefulness of short videos of government affairs as the mediating variable and
political efficacy as the moderating variable. A moderated mediating effect
analysis was conducted based on the reinforcing spirals model. The results
showed that the new generation of migrant workers had a strong sense of
political efficacy, and their political identity had positive direct and mediating
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effects on institutionalized online political participation. The mediating effect
was greater than the direct effect. The results also showed that for the new
generation of migrant workers with weak political efficacy, political identity
positively influenced institutionalized online political participation through the
mediating effect of the perceived usefulness of short videos of government
affairs. The results suggest that short videos of government affairs platforms
represent the optimization of the logic of technological empowerment by a
public authority endorsed by a political party that constructs a stable and secure
platform for the new generation of migrant workers to participate in
institutionalized network politics. On one hand, it is helpful to eliminate the
adverse effects of the “information cocoon house” on the new generation of
migrant workers under capital logic and the algorithmic mechanism to achieve
the widest possible participation. On the other hand, it helps maintain a stable
public opinion ecology and prevents “group polarization” under the logic of
short video algorithms. Although the results support the reinforcing spirals
model, they indicate that the model is affected by the attributes of the media.
The content and the difficulty of interacting with media may influence the
effectiveness of the reinforcement spiral model.

Keywords: new generation of migrant workers, political identity, institutionalized
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efficacy
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