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Special Research Article

Activating Affordances: Community WeChat
Groups and Health Knowledge-Sharing Behavior:
Empirical Evidence from Shanghai

Longfei LI, Guoliang ZHANG

Abstract

Online knowledge sharing during health risk crises is key in stimulating
residents’ sense of “the nearby” and constructing risk collectives. However,
previous studies have ignored the potential of community WeChat groups to
act. Based on the theory of social media affordance and the sense of
community, this study used an online survey (N = 506) and interviews to
investigate the effects of community WeChat groups as a media infrastructure
on Shanghai residents’ health knowledge-sharing behavior during the pandemic,
beginning in March 2022. The results showed that social media affordances
were positively associated with residents’ knowledge-sharing behaviors. The
results of the heterogeneity analysis showed significant positive effects of co-
creation and social-learning affordances on knowledge-sharing behaviors,
whereas no effects were associated with relational affordances. In addition, a
sense of community was found to positively moderate the influence of social
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media affordance on knowledge-sharing behavior and to have a significant
catalytic function in activating the effects of social media affordance. This
study contributes to the research gap in empirical studies and the development
of media affordance theory. The findings have implications for deepening the
understanding of the value of public communication in digital community
media.
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