Copyrighted material of: School of Journalism and Communication, The Chinese University of Hong Kong
School of Communication, Hong Kong Baptist University (2023). Published by The Chinese University of Hong Kong Press.
ALL RIGHTS RESERVED

(EFEEAELT])  (8) %658 (2023) : 63-92
https://doi.org/10.30180/CS.202307_(65).0004

2

WX

R B 0 Y T AR AL | ey 1 B
KA IR —— 5 H B
WS YR E5E

SRS

AR ERBAR  ERABH B LR EN AYBEHEE M
ZHRB R BE o T E@EEASRERVARAI RO BEBRRES B
AP B KA — e Rk E KRR o MFANABR T KR M 69 Fe 3K
ST ETEHRAIABERTERAD R EZNE L AMAE - 2l
MAETR A RHRALZARABPEERFBEUZES L OAS
P —htamE oy THRAERY T eMEETRABE] ERHEEE
FBFERGETHBDT WA MA LI BE R &I RFEZEH
Too KAFRAAERES DAL IZEH 4 ER0E W[ MAisink s
FIBEBHFRARGON  BHERA IR FEZEHEN T XAN

F e > PRI ER AL B R R B L R BT o DI BUER - O (L IS B
]~ R EOA AL I BRN RAREEE RO AL - RO A A - R B
Al o B E : haiyanwang @um.edu.mo

SRR > R R AR ] L B e [ SR A R AR o WEIR LR - BT - B
TRV B B R % £ 2 - |H - wulin9898@qg.com

a SCECHR H I - 2022483 H 1 H o ssCiEZ B - 2022412 H 2 H »



64

Copyrighted material of: School of Journalism and Communication, The Chinese University of Hong Kong;
School of Communication, Hong Kong Baptist University (2023). Published by The Chinese University of Hong Kong Press.
ALL RIGHTS RESERVED

(EFEALERT) - (8) % 65K (2023)

e AFRAR (W fBk s TIEIARK HE - FR&HTLH
FB O RAMEERT —EHNET R REX R LR
FoB—RBEIRTHRAEIRFEVESEAZEFRAERNE
KFRAEZRGER LB TT (W@ T I HKEHIRTEF
Aoy ETR LS HEAMEZABEFAREBEFERTPEHAERAEELILOAS
Fakai®k T A EHRER L ARG GASLEER -

Mg RakE & ST @a - RN P



Copyrighted material of: School of Journalism and Communication, The Chinese University of Hong Kong
School of Communication, Hong Kong Baptist University (2023). Published by The Chinese University of Hong Kong Press.
ALL RIGHTS RESERVED

Communication and Society, 65 (2023), 63-92

Research Article

Chinese Intellectual Influencers and
Popular Nationalism during COVID-19:
A Study Based on Jinri Toutiao Video Blogs

Haiyan WANG, Lin WU

Abstract

COVID-19 has affected society in terms of not only public health and
economics, but also political culture and international relations. In the past two
years, China has been under unprecedented international pressure due to
disputes over the origin of the virus and the management of the pandemic. This
has been exacerbated by longstanding struggles among world powers and
China’s shifting foreign policy. As on many previous occasions when China has
faced a hostile international environment, nationalist ideas have increased,
which promotes the stance toward national defense. Public intellectuals have
played important roles as opinion leaders and “in-betweeners” of state
nationalism and civic nationalism. Aided by digital media technologies, they
have become actively involved in the construction and deliberation of
nationalist discourse on the Internet, especially on media platforms. Against
this background, this study aimed to understand the role of Chinese
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intellectuals—many of whom have become “internet influencers”—in
contemporary conditions, the kinds of nationalist discourses they construct, and
what rhetorical strategies they use. Based on an analysis of 13 popular video
blogs in Jinri Toutiao, one of the largest digital media platforms in China, we
found that by adopting the rhetorical strategies of personalization,
misinformation, and emotive mobilization, the intellectual influencers
constructed a nationalist discourse that is vocally aggressive and politically
conservative, which indicates the confluence of state nationalism and civic
nationalism and the convergence of state power and platform power. The
implications of the findings for the development of Chinese nationalism, as
well as the changing roles of Chinese intellectuals and their relationships with
power, are discussed.
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