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Agenda Setting and Covid-19: Misinformation
from Social Network Sites to Traditional Media

Yi-Ning Katherine CHEN

Abstract

This study used an intermedia agenda setting framework to compare the
quantity, tone, and themes of false information as it appeared on traditional and
social media during the first three months of the Covid-19 outbreak in Taiwan.
Based on 39 major false information items selected by two fact-checking
agencies, a total of 129 relevant news articles from the four major newspapers
in Taiwan were collected. The data from social media (a total of 11,610 items)
were collected via OpView, which was developed by I-Land Company, for
analysis. Examined through the lenses of agenda setting, content analysis of
news articles, and semantic analysis of social data items, Spearman rank order
correlations showed positive relationships between false information as found
on various social media platforms and within the bounds of traditional media in
both the first and second levels of agenda setting. In thematic terms, traditional
media covered the broadest range of subjects in the order of the impact of
medical-related diseases, followed by local transmission, the actions of official
agencies, and, finally, how the virus spreads. The major themes on social media
are the behaviors derived from the pandemic, the impact of medical-related
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diseases, and preparation for and prevention of the pandemic. Our findings
reveal that the Covid-19 pandemic has given fake news an opportunity to
spread on social media and for false information to appear in traditional media.
Despite this, the tones and types of news items demonstrate that traditional
media has a gatekeeping influence on false information.
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