(EREmEAEL2T])  (8) %621 (2022) : 177-205
https.//d01.org/10.30180/CS.202210_62.0007

WX

SCati e S T B H AR Ay O IR 55
)

WAR - B

LR
GG A RIARERRY  BMEFTAHTERRY  LAGFEF
WHEAZ  BMEITRXIHATHEE 2R TAFEFTHELE

FEFT R EKIE G BIES  RETRIY LHERFEEHRGIE
A oo RAFTRARFEERE 3k AT LR B R | ARBRA BN
Ao B Al EARE G RE WA ARTE&ELG B A TRA GRS f
HE - MRBER AZREITFW XHEIUTIHF A HEBETHA
oo MAEREERAAZFREL  ERAKFHERIRETBE T
BlERE A BBR T MmER  RICRBE ST X HESEA
BERGM G TR AR LB SRS -

ek G EEH - HERE - AITRA - RESH

TRHTR o WV I B o ] BEL o 2 e I 9% © DR B - B BT - K
SR AR o TEHEL : 191205986@qq.com

JEH - VLA B [ B A o DR TR - B H SR BR ROPST - EE Al
BEAREDFIT o I 1 2796643160@qq.com

A SCH R H A 2021 4E 10 H 9 H - ssCHesz A - 20224FE 1 24 H -



Communication and Society, 62 (2022), 177-205

Research Article

The Dilemma of and Countermeasures for the
Protection of the Creative Program Under
the Arrow Information Paradox

Yingjie DAI Yue GU

Abstract

In planning and proposing a variety show, the producer must disclose
creative ideas on the program platform to achieve an agreement. Therefore, the
ideas will no longer be exclusive to the producer. Otherwise, the platform may
not be able to estimate the quality of the show to finalize the agreement. This
phenomenon is called the Arrow information paradox, based on this theory.
This study analyzed the reasons for the difficulty and countermeasures for
protecting the creativity of variety shows in China based on data collected in
in-depth interviews. The findings showed that several factors, including the lack
of a distinct<definition of creativity, the imbalance among transaction parties,
the nonstandard trading environment, and the obstacles in proving and paying
for safeguarding rights, restricting the protection of variety shows during the
planning and proposal stage. To some extent, the influence of the Arrow
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information paradox can be weakened by adding value to creativity, optimizing
ways to separate production and broadcasting, and building rational transaction
relationships.
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