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Research Article

Reconstructing a Comfortable Zone Online:
User’s Self-Presentation in the Practice of
Multiple Accounts—The Case of Alternate Weibo
Account

Yun WANG, Sijia LIU

Abstract

“User is account” is a common consensus in new media studies. Online
participation is anchored by account use, which is the mark of people’s
presence in social networks. However, multiple accounts in contemporary
online spaces present more challenges for researchers in understanding users’
behavior. Focusing on online accounts as a special media typology, this study
explored individual actions in the context of multiple accounts and their
influence on online participation by investigating the case of alternate account
(xiaohao) in Weibo. Using an alternate account indicates strong private,
personal, and autonomous intentions, as well as the distinct characteristic of
desocialization. However, the users in this study also used new accounts to
extend real social relationships, organize subcultural consumption, and establish
connections with strangers. Account practices with different demands accelerate
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the liquidity of personal impression management, redefine social integration
boundaries, and strengthen the production of social relations in daily cultural
consumption. Considering the expansion of social networks today, future
research should focus on the diverse ways in which people present themselves
and establish a new typology of production in digital environments in order to
map complex interactions between the private and public in the mediatization
of everyday life.
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