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Research Article

The Visibility of Media Discourse Opportunities
of Social Movements in Hong Kong and Its
Influencing Factors (2002-2019)

Zhi-Jin ZHONG, Jin-Jin ZHOU

Abstract

Media discourse opportunity is a key factor influencing the development
and trend of social movements. Based on the analysis of the duration and the
amount of media coverage of social movements in Hong Kong from 2002 to
2019, this study identifies 142 appeals of social movements and classifies them
into seven categories: political reformation, human rights and freedom,
surveillance on government authority, salary and welfare, environment
protection, patriotism, and people’s livelihood. By examining the media
attention (i.e., the duration and engagement of media coverage) that each
appeal receives, this study constructs an operational definition of discourse
opportunity visibility and attempts to explore the structural antecedents of this
visibility. This study finds social movements in Hong Kong have been driven
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by diversified appeals. Movements that aim to improve people’s livelihood
occur most frequently, while social movements targeting political reformation
are the most influential. At the beginning of the Handover, the discourse
opportunity visibility of social movements tended to be stable; however, a
turnover (sharp increasing trend) occurred in 2006. This study divides the
social movements in Hong Kong from 2002 to 2019 according to the strength
of discourse opportunity visibility into four stages: 2002-2006, 2007-2011,
2012-2015, 2016-2019, with stage reflecting the characteristics of specific
social and historical environments. Among the social movements over the
years, the visibility of discourse opportunities obtained by political appeals is
significantly higher than other appeals. The concurrent relationships between
media agenda, together with the political and economic structural factors,
explain the visibility of media discourse opportunities of these social
movements.
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