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Media Effects Research in the Age of Artificial
Intelligence, Automation, and Algorithms: Insights
from a Pioneering Interdisciplinary Scholar

Discussants: S. Shyam SUNDAR, Yunya SONG, Ruifeng QIE

Abstract

This dialogue features Professor S. Shyam Sundar, a distinguished scholar
known for his pioneering work on social and psychological effects of human-
computer interaction (HCI) and computer-mediated communication (CMC)
with specific focus on technological elements unique to online communication
via modern media. He was identified as the most published author of Internet-
related research in the field during the medium’s first decade. He is a theorist
as well as an experimentalist who uses a rich variety of quantitative and
qualitative approaches in his research, including computationally intensive
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methods. In this dialogue, Professor Sundar shares his career journey thus far
with readers: a chronicle of his experiences in academia as a student and
researcher, the uncertainties he faced, the obstacles to success and well-being,
and the pervasive role of intellectual passion. He identifies the main areas and
current dynamics of media-effects research and provides recommendations
for future directions for research in the age of artificial intelligence, automation,
and algorithms.
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