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The Peach Blossom Spring and The Garden of
Eden: Cross-Cultural Readings of Li Ziqi’s Videos

Feila PU, Shengdong LIN

Abstract

This study uses textual analysis to analyze and compare online comments
in Chinese and English Li Ziqi’s videos shown on Weibo and YouTube. The
findings demonstrated that Chinese audiences decoded videos in ways similar
to the encoding of the video producers, such as a “Peach Blossom Spring”
interpretation, whereas Western audiences presented a “Garden of Eden”
interpretation through negotiated decoding. The frameworks of both
interpretations were rooted in their respective cultural traditions. The overseas
success of Li Ziqi’s videos was not because of a one-way compulsory cultural
export or cultural imperialism. Their successful global image may be attributed
to the openness of multiple interpretations. The findings of this study may help
scholars respond to the “new cultural imperialism” faced by the cross-cultural
communication of Chinese culture, as well as reflect on the expected effects of
the international communication of Chinese culture. Harmonious but diverse
content readings and communication patterns of mutual appreciation, mutual
understanding, and mutual respect between cultures should be the goal of
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intercultural communication. The deep exploration of ambiguous resources
could be an effective way to determine the possibility of cross-cultural
communication.
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