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Special Issue Articles

The Power of Issues: Big Data Analysis in the
2020 Taiwan Presidential Election

Yi-Ning Katherine CHEN, Chia-Ho Ryan WEN, Yue XU

Abstract

The purpose of this study is to: (1) explore whether media issues, public
issues, and candidate issues are still related in the era of internet campaign
communications under the agenda-setting framework and (2) explore how
candidates’ issues converge or diverge with opponents, media, and the public
during different campaign periods. We examine Spearman’s correlation between
the agendas of candidates, media, and the public during the 2020 Taiwan
presidential election and also focus on the issue development strategies of the
DPP candidate Tsai Ing-wen and the Kuomintang candidate Han Guo-yu. This
study takes all the data collected by OpView, which was developed by eLand
Company for analysis, and selects all public texts from ten topics that were
intensely debated by both sides. The study finds that, during any time of the
campaign period, the candidates’ agendas are highly related to the voters’ but
not necessarily to the media’s. At the beginning of the election cycle, the
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incumbent advantage allowed Tsai Ing-wen to choose a divergent strategy;
however, in the later stage, her agenda merged with Han Guo-yu’s. Highly
political issues related to Taiwan’s sovereignty then became the key axis of the
election campaign; the media and candidates both concentrated on Hong
Kong’s anti-extradition law movement, fake news, and Taiwan’s anti-infiltration
bill—topics that far surpassed pension reform, labor reform, and marriage
equality. However, Tsai had the advantage of being the incumbent and adopted
the strategy of ignoring Han. By the last week of the campaign, she was able to
return to the issue of substantial political achievements during her first term.

Keywords: media, issue divergence, agenda setting, issue convergence, Taiwan
presidential election
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