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Exploring the Media Myth of Cultural and
Creative Industries—Using Van Gorp’s
Approach to Framing Analysis

Huei-Ling LIU

Abstract

Based on the media’s role in the cultural public sphere, this study explores
the hidden social and cultural phenomena of media framing using Van Gorp’s
approach to framing analysis to examine news about cultural and creative
industries. The results of the analysis of 3,445 news items publicized between
2010 and 2016 showed that through various media framing processes, economic
value, as the social mainstream, was embedded in news content, which served
to construct cultural and creative industries. This economic value led to the
revitalization of -culture in Taiwan and provided an effective solution to the
bottlenecks encountered in other industries. In the fluctuating emphases on
cultural and economic values in news content, the latter were usually privileged.
The counter frame of critical reflection existed, but its impact was limited. The
findings also suggested that a myth of cultural and creative industries was
constructed through the repetition of news disclosures and interactions between
the media and social culture, thus preparing the ground for its popularity. The
results indicate a lack of pluralistic and rational communication, although
media discourses seemed to have strengthened the mainstream ideology. Thus,
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the role of media as a public mediator in the cultural public sphere has not
been satisfactory.
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