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Communication and Society, 57 (2021), 1-27

Thirty Years of Media Effects Research

Discussants: Ran WEI, Hai LIANG

Abstract

Professor Ran Wei is an influential and productive scholar in the fields of
media effects, communication technology and society, and’ mobile communication.
In this dialogue, he was invited to share his research experience on media
effects and information communication technology in the past 30 years.
Professor Wei characterized himself as,a~ transitional scholar” who bridges
conventional and new media studies. He Started with sharing how his journey
in the field of media effects expanded{fo new media studies, including mobile
communication and virtual reality’»In response to the criticisms of media effects
research in the digital era, he suggested that social scientific researches should
go beyond personal and interpersonal levels to adopt the institutional approach
to investigate the media effects under different social contexts and cultures.
Professor Wei also “‘emphasized the value and pitfalls of the emerging
computational’smethods in current media effects studies. In particular, he
introduced. how to combine traditional and big data methods in his ongoing
collaborative project on Covid-19 mis/disinformation. Finally, he offered some
suggestions for submitting papers for publications in international journals and
forforging academic collaboration.
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