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Abstract

The total amount of migrant workers in China was close to 290 million by
the end of 2017. In contrast to the huge number, this group seems to be
“invisible” in the public discourse space. How to find out the realistic
predicament of this group has becomea-concern of us. We have been paying
close attention to a group of migrant-workers who have called themselves “new
workers” since 2010. This title-is'not only a construction of their self-image but
also an awakening of their self-awareness.

Previous studies mostly focus on the impact of the use of various media,
especially portable mobiie media, on migrant workers’ social adaptation. There
are few papers rélating to how they are, as a group, constructing their public
space and enipowering themselves through social media. The construction of
public spdce requires some technical skills as well as the consciousness of
empowerment. This paper focuses on a WeChat public platform named “Pi
Village Co-Workers,” which was established by a group of migrant workers in
Pi Village, Beijing. Using the text analysis method, we analyze all 160 articles
released by that platform (since its starting date to December 18, 2017) and
draw the following conclusions: Firstly, the new generation of migrant workers
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constructed an optimistic and positive group image with distinct subjectivity
through the new media. Secondly, the self-built culture, as a sustained internal
force, promoted their influence and with the help of external forces, they
created a unique culture of new workers. Thirdly, the influence of “Pi Village
Co-Workers” still has its limitations, and its demonstration role to this group

still needs further investigation and analysis.
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