(CEFEAE2T) - (4) %481 (2019) : 57-91

2 B I B K2 I HE A BB R I
CLE = e V AN NS B 829X T O
SRR e B | R

WIREIR SR

HE

AL HMEELI0ITFEFFEFROIXFTEFRE AL AL
BRI AL 0 E LA AE R AT - A RS89 ik AR
ABEAT RIS AR P B & T B A AR - AR EE R
L= TR R A RGE & S YIRS 22 R R S U S R e
o MARER FHEARBYERA XN AZ A — MY HEEL
W50 K| R AEZR - R A G AR e [ ShEr R ] - A AR
FFERRAEBARAEFRRGAR - AN A XEBERN#%
AT —EMEE R e H BT EBRERE SR TG
oMM ERBEAIRL - E—MR]0 S ABR T LB A
Rl hE RS MEERRRS  EREH - A BRFEHEEFFTX -

HAREIR - B R M R I 1A o PHEBER - A IS B EUA
& o FHS : 16482794 @life.hkbu.edu.hk

s % CRAER) » Il KRB RGBT B B A% ~ B AR LV R B B
BT BEE SR E AT o DR - R A AL e A - WA BT RIZE - Rl
B H B 4768 - TR © zhangzha@mail.sysu.edu.cn

s SCECR FBT - 2017 4E 8 H 14 1« G 3CHeZ HIU) - 20184E5 1 11 H -



(EHFEAELT]) . (8) %488 (2019)

W2 AR EBREBEIZEIREN IS AR ENETE S &5
PRELCRBRREGBREEL A IS S B EE A% RN
T8 B ';E ARE o

B4R | AR RHERY - B BERR  RAIMEEMRE C ES



Communication & Society, 48 (2019), 57-91

Special Issue Article

The Discursive Construction of Party
Identification of Chinese Party-Owned Media by
Means of Social Media—Setting ‘‘xiake_island”
as an Example

Shiran HU, Zhi’an ZHANG

Abstract

In order to explore how “xiake_island/” ‘ene of the WeChat official
accounts of People’s Daily, discursively constructs people’s party identification,
critical text analysis is conducted to study. its” 14 articles published in the first
half year of 2017, under the gujdancé of the theoretical framework of
Fairclough’s text-oriented discoursevanalysis. By comparing its discursive
strategies and skills with the eneswised by the traditional Chinese party-owned
media, we find that there are” several similarities between them: such as
framing, wording, and the.construction and evaluation of “out-group” and “in-
group.” “Xiake_island® also has some new and particular discursive strategies,
such as comparative analysis in historical-current-future context, argumentation,
recontextualization, discourse representation, lexical groupings, collocation and
semiotic. All in all, in the social-media era, to conform to the will of the Party
and to satisfy the actual needs of the CCP to govern China, Chinese party-
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owned media utilizes cleverer, subtler and more diverse discursive strategies to

construct the party identification of the public from the standpoint of the Party.
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