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Abstract

In recent years, market-driven newspapers in mainland China have
increasingly established the “Press-Internet Interaction Section” (Baowang
hudong lanmu) to regularly incorpotate user-generated content. This study tries
to describe and analyze this pheformenon. The study examines the news content
of one exemplary sectionyg “Net-Eye” of Southern Metropolitan. Through
content analysis, the stady finds that the news content of “Press-Internet
Interaction Section” gnly shows limited publicness as other Chinese media. The
results indicate that thie possibility provided by the Internet to increase the
publicness of maintand China’s newspaper has been minimal within established

power struetures.
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