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Cultural Proximity and Power Negotiations:
An Ethnographic Study on Television Format
Production in China

Wenna ZENG, Colin SPARKS

Abstract

Based on participant observation and in-depth interviews, this study
conducts an analysis of the decision-making process in the production of Hurry
Up, Brother, which is a Korean format show that is localized in China. The
findings show that localization involves the process of power negotiations. The
findings emphasize the power relations between local production teams and the
owner of the Korean format show, who represents the predominant power.
Based on the findings, the author concludes that knowledge does not guarantee
power. Furthermore, the findings show that rather than cultural proximity,
cultural distance and political issues influence decision making in television
production. This detailed ethnographic study contributes to television studies as
well as the discussion on globalization and cultural proximity.
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