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Research Article

The Construction of Cross Spaces

and a Multi-ethnic Chinese Community
in Format Reproduction:

A Case Study of The Voice of China

Hong ZHANG, Yingjie DAI

Abstract

The concept of the “imagined community” was put forward by Benedict
Anderson, who argued for the importance of printed media in the construction
of nationhood. In the era of globalization and mass media, television has played
a key role in building the cultural sovereignty of the global Chinese community.
In order to survive the severe market competition and to serve political
propaganda, Chinese TV producers have increasingly adopted the strategy of
corporatism to balance the political requirements of a nationalist narrative and
the audience’s need for entertainment. Supported by textual analysis, in-depth
interviews, and participant observations, this paper argues that the format
program The Voice of China has successfully constructed the global Chinese
community by promoting the political will of “all Chinese people belong to
one Chinese family,” creating festive experiences cross space and time,
promoting Chinese music and culture, and expressing collectivist values. These
flexible and diversified narrative techniques are aimed to strengthen the identity
of the global Chinese community and enhance the audience’s recognition of the
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Chinese cultural tradition and national cohesion. As a result, the format
program The Voice of China has received both economic benefits and positive
political appraisals.
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