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Research Article

The Influence of Emotionality on the Diffusion of
Information on Microblogs about Social Events:
The Effect of Involvement

Shuang CHEN, Zheng ZHANG, Ke-Xin WANG, Ming-Jie ZHOU

Abstract

The question of what causes a microblog message to go viral has
frequently been addressed. In this research, we investigated the content of
microblog posts. Among the different characteristics of microblogs, we focused
on emotional content in order to shed light on how they contribute to causing
microblog messages to go viral.\In study 1, we investigated the relationship
between microblog emotionality and information diffusion. In study 2, we
explored the psychological mechanism by which microblog emotionality
influences information diffusion. Finally, in study 3 we further examined the
moderator between microblog emotionality and information diffusion. Our
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findings showed that the larger the proportion of emotional words in a
microblog post text, the more often it was retweeted. Affective involvement (the
state of arousal) mediated the relationship between microblog emotionality and
information diffusion. In addition, cognitive involvement (self-relevance of the
message) moderated the relationship between emotionality and information
diffusion. Specifically, highly self-relevant messages with high emotionality
were the most likely to be retweeted.
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