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Research Article

The Media Communicative Effect
of Helping in an Emergency:
An Example of Disaster News

Yen-Hung LO, Yi-Jia CHUNG

Abstract

The study develops the experimental 'scenario of a disaster news film and a
questionnaire to test the commupicative effects of the four different
characteristics of disaster news on-the audience’s promptly directive altruistic
intention via the mediating variable of social comparison. The research results
showed that the news media” communicated different characteristics of the
disaster news. The more that the audiences perceived these characteristics, the
more they reported 2 downward social comparison. In addition, the downward
social comparison‘had a mediating effect on the promptly directive altruistic
intention. Among the characteristics, urgency had the greatest effect on
altruistic -intention. The news media plays the role of social education and
supplies relevant assistance when the emergent disaster occurs.
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