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The Effects of Crisis-Communication Strategy
and Forms of Crisis Response:
Crisis Type as a Contingent Factor

Yi-Hui Christine HUANG

Abstract

From the perspective of crisis communication, this paper aims to determine
how the type of crisis influences the relationship between crisis communicative
strategies (CCS) and forms of crisis responses and how that relationship affects
organization-public relationships-(OPR). Three types of crisis on a continuum
of perceived crisis responsibiiity are examined: external-unintentional crises (e.g.
natural crises), external-intentional crises (e.g. malevolence), and internal
management-related crises. Public affairs and public relations managers were
solicited from Taiwan’s top 500 companies to participate in a survey. The
results indicated that the more that perceived responsibility is involved in
crises, theciess explanatory power of crisis communicative strategies. In
contrast, the more perceived crisis responsibility, the more predictive power of
the form of crisis response. The theoretical and practical implications of the
findings for crisis communication and crisis relationship management are
discussed.
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