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The Impact of Social Capital and Media Use on
the Political Participation of Urban Residents

Fanbin ZENG

Abstract

This study analyzed the data collected by the China General Social Survey
(CGSS) of urban residents in 2005. The findings showed that the factors of
social network and reciprocity, which affected social capital, were significantly
positive predictors of political participation within and outside the system in
Chinese cities. The findings iso showed that the use of news in media were
significantly positive predictors of political participation within and outside the
system. However, time of the use of television in media was a positive predictor
of only some politiczl participation within the system. The results revealed that
the effects of ‘nedia use on the political participation of urban residents
depended onnews use rather than the time of media use. The theoretical
contribution of this study is that it showed that news use in media is still a
significantly positive predictor of the political participation of urban residents
even after controlling for the variable of social capital and other factors. This
result implies that political participation is correlated with social capital, which
stems from interpersonal communication, and news use, which stems from
mass communication.
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