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Abstract

This study aims to explore the influence of perceived importance and
credibility regarding health information in media on health information seeking.
In a cross-sectional study conducted by the “Communication Study Database”
group from July 1 to September 10, 2012, 4,750 respondents were recruited to
participate and 2,750 participants successfully completed the questionnaire. The
valid response rate ‘was 42.10%. The finding of this study showed that
perceived importance and credibility concerning health information were
significant determinants of health information seeking after controlling the
influence of demographic variables and media use. The findings of this study
imply that it is vital to reinforce receivers’ perception of information importance
and credibility as health professionals attempt to impart health information to
targets.
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