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Editors’ Notes

Changes and Challenges of Communication
Ethics

Yu HUANG

Abstract

The current special issue on communication ethics includes six articles,
examining the changes and challenges. of communication ethics in digital age.
For the academic dialogue, we invited Professor Albert C. Gunther to share with
us his experiences and insights on third-person effect and hostile media effect
research. In the Communication Forum, Shuhua Zhou and Yan Yan discussed
the origin, development; opportunities and challenges of media credibility
research.
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