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““We Are Wrong”’: Media Correction and Apology
in China

Xianghui PAN

Abstract

This study focuses on media correction-and apology in China. The aim of
the study is to illustrate the logic and complexity of the error correction
mechanism in the Chinese media. The empirical analysis of the content of
corrections and apologies in some media showed the fooling results. First, the
mainstream media in China were found to do more text correction and passive
correction, offer fewer explanations of errors, and have a greater tendency to
evade crucial points. Second, the objects of apology were governments rather
than audiences. Third, unlike professional journalism in the US, correction and
apology behavior in the Chinese media is often not only immoral and illegal
but also politically motivated. Governments are usually the strongest sources of
pressure. Under governmental pressure and market influence, the correction and
apology behavior of the Chinese media differs between the private and public.
Public correction and apology is optional and ritualistic. Private correction and
apology, even internal reflection, is normal behavior.
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