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Abstract

Media ethics is a subdivision of applied ethics. It deals with ethical principles
and standards that are specific to the media. In a multimedia environment, the
changing media landscape enables communication technologies to engage in
discussions of media ethics. Based on the theoretical concepts of ethical
relativism and ethical universalism, the study aims to examine the extent to
which news exposure and media trust are predictors of ethical perceptions. The
research is also designed to explore five research questions: 1) What is the
public understanding of media ethics? 2) How does new media exposure relate
to perceptions of media ethics? 3) What factors influence attitudes towards
ethical media content? 4) What factors influence attitudes toward contentious
information gathering methods? 5) How do different ethical perspectives guide
ethical decision making. A multi-stage systematic sampling technique was used
to perform computer-assisted telephone interviews with 1,025 Taiwanese adults
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aged 20 and above in September 2010. The responses indicated that remaining
neutral and objective were the two most important professional moral values
among the related issues. When the participants were asked to rate the
news sources they trusted the most, more than 50 percent chose the television
news over other news sources. Most responses indicated that newspapers were
the second most trusted source of news. The results showed no significant
relation between the respondents’ attitudes toward the ethics of media content,
media exposure, and media trust. The heavy use of online news use was
positively related to media trust and willingness to accept questionable
information-gathering methods. To conclude, the article discusses how media
developments encourage the transition from traditional journalism ethics to “new
media ethics,” in which ethics is the concern of all citizens. The limitations of
the study are discussed, and recommendations for future'studies on media
ethics are provided.
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