CEFEAELT]) - (8) F338 (2015) : 1-44

RN ORI A B E B
ERFAEFgHH AL
B 0 CHTAES - WIS (Albert C. Gunther) ~ 2%

o REE

BT RRE - BT B2

B | SE S S
(Albert C. Gunther)

[HMTFRE—BZRGER  ERATLHFAE 2R EH EMR
frilE RRIWA AL EHE —EBATERARARAAR  EHEER
Bl Ak A& R E LG o 15 b RATEAA AARA — 3 R4 - F a4t A
TRBEAHRARAR o (2 & R85 » RMIMEEH TAE Foo
R A At A F 0 TR T AL T AR AR ABLIR G KAy
RATRKEESN ERSEEY 22 RMOBEL T 02 HE
1845 K T 69 # BTk 69 BUIE o |

BRZE > I T S S L% R A% o WFE LR - N DR
B OB R B EE RN o BE ¢ cychia@cityu.edu.hk



Communication & Society, 33 (2015), 1-44

Perceptions and Media Effects: From Individuals’
Subjective Reality to Media’s Role in Democracy

Discussants: Albert C. GUNTHER, Stella C. CHIA
Editor: Stella C. CHIA
Translator: Caixie TU, Yalong JIANG, Stella C. CHIA

Abstract

Albert C. Gunther is one of the pioneer' communication scholars who closely
study people’s perceptions of media influence (i.e., third-person perception and
influence of presumed media influence) and media bias (i.e., hostile media
perceptions). His work has teceived over a dozen top-paper awards at major
international meetings such as those of International Communication Association
and Association for Education in Journalism and Mass Communication. In this
interview, Guntherfirst argues that subjective perceptions of reality are often
more consequential than objective reality. He then shares his research which links
media communication and people’s perception of reality. He points out that
people’s attitudes and behavior are often affected by their perceptions of media
influence or perceptions of media bias. He also observes that people’s perceptions
of media influence and media bias may affect the role that media play in a
society. Finally, Gunther indicates that there is still a lot of room for researchers
to make contributions to the areas of perceived media influence and perceived
media bias. He encourages researchers to further explore theoretical explanation
for perceptions of media influence/media bias, provide clearer definitions for
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“media audience” when measuring presumed media influence, and invent delicate
methods and measures to capture possible behavioral outcomes that might be
brought by perceptions of media influence and media bias.
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