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Special Issue Article

Augmenting Cognitive, Emotional and Behavioral
Effects with Fear: An Internet-Based Microfilm to
Prevent Sexually Transmitted Diseases among
Men Who Have Sex with Men in Hong Kong

Annisa Lai LEE

Abstract

The objective of this study is to produce an online microfilm to effectively
promote condom use among MSM~ (Men having Sex with Men) for the
prevention of STDs (Sexually Transmitted Diseases). The first phase of this
study is to develop a short filmm" with fear appeal. The script and production of
the film was based on three-rounds of focus groups that identified the physical
and psychological dimerisions of fears relevant to the MSM group. The second
phase of this study is to launch this fear packed film online and a post-viewing
questionnaire was conducted among MSM to gauge the effectiveness of fear, in
the context of the health belief model. The results show that the film is very
effective in inducing cognitive, emotive and behavioral changes. Among 50
MSM viewers, many felt scared (66%), worried (64%), panicky (56%) and
anxious (52%) after viewing the film. Cognitively, 92% of viewers believed
that they had gained knowledge of toward syphilis and genital warts.
Behaviorally, 78% of viewers would be more likely to use condom use
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consistently (78%), take up HIV antibody testing (60%), and maintain a single
sexual partner (56%). Comparing with the results obtained by the baseline
questionnaire, percentages with increased perceived severity and, perceived
susceptibility were respectively 36%, and 58%. The correlation analysis show
that fear arousal is associated with more likelihood to feel scared of having the
disease, perceived susceptibility and severity of contracting STDs, gaining
knowledge towards STDs and consistently using condoms during anal sex.
Regression analysis further shows that feeling scared is a strong predictor with
direct effect on using condoms during anal sex consistently and testing for HIV.
Overall, the linkages among perceived susceptibility, perceived severity and
behaviors variables are non-existent, posing a challenge to the health belief
model using fear appeal—maybe a strong fear is simply an overwhelmingly
irrational force that can impact behaviors directly.
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