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Abstract

There are two phases in this study. The first phase attempts to employ a
qualitative study in an attempt to. investigate needs in relation to health
insurance information among minority populations in Taiwan and their
preference of information ‘communicative strategies. Thirty-two participants
from four geographic areag (north, central, south and east Taiwan) in Taiwan
were recruited to participate in the face-to-face interview. The finding of the
study showed that participants inclined to know more about health insurance
premium rate, health insure welfares, and health insurance management. They
preferred easy-to-understand information and interpersonal communication
channels were ranked as more appropriate venues for imparting information
regarding health insurance. Based on the findings of this study, the aim of the
second phase is to design and conduct a community-based intervention in order
to enhance understanding about health insurance policies among such
populations. Eight participants in the community were then recruited to help
researcher evaluate the effectiveness of the campaign. The findings showed that
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the entertainment-and-message-oriented community intervention was
appreciated by participants. In particular, culture sensitivity and easy-to-know
message would have a significant influence on the effectiveness of such an
intervention.
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