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Transnational Consumption and Cultural
Imagination of Female K-POP Fans in Taiwan

Ju-Ting HSU

Abstract

This study explores how Taiwanese female fans and idolaters identify with
K-POP male idol groups and examines fan performativity, the practice and
imagination of idolatry in daily life. In-depth interviews and textual analysis
are the main research methods.

These female fans indulge themselves in cross-national idolatry as K-POP
male idol groups are essential part of the current global trans-national pop
trend. Most fans set their criteria for ideal lovers based on either the feminine-
looking “pretty boy” or the masculine-shaped “mukokuseki” idol types.
Furthermore, the hybridism of K-pop music provides these fans trans-national
and trans-genre experiences. Media convergence transforms passive audiences
to active fans; that is, these fans poach and reproduce idol-related texts and
participate in imagined global fan communities. For these female fans, K-POP
idolatry is at once their lifestyle and way of life. This kind of fan performativity
is extremely narcissistic in that fans would fabricate intimate stories and
“memories” of idols and themselves. In other words, K-pop idols become
integrate part of their every own self-identities.
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