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Abstract

This paper compares the Huashan Cultural and Creative Industry Center
and the 798 Art Zone public private partnerships (PPPs) and the differences in
their development, the impact, and accomplishments. This paper also compared
the elements, outsourcing management, and PPPs situation in both sides. Based
on the related literature on Cultural and Creative Industry Center and PPPs, this
study applied expert's questionnaire to collect experts' opinion in both Taiwan
and Mainland China on the key elements of executing PPPs successfully and
the implementation of the PPP model at the Cultural and Creative Industry
Center. From March to May 2013, we collected 10 questionnaires in Taipei and
12 questionnaires in Beijing from officers, center managers, and scholars. We
observed significant differences between PPP strategic planning, development,
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