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Media Bias: Objective Presence or Subjective
Perception?
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Abstract

Media bias entails a tendency to support or oppose a particular stance,
policy, or point of view in a consistent manner when the news media cover a
particular event, social issue, or conflict. This synthesis traced the history of
media bias research since the 1970s and summarized main theoretical
perspectives regarding such research. We first reviewed the debate on the
objective and subjective nature of media bias, followed by a delineation of the
main factors contributing to media bias including news sources, storytelling,
cause and resolution. We also used television as an example to discuss the
possible mechanisms and representation of media bias originating from news
professionals, news makers, and news consumers. The review concludes by
proposing measurement criteria, correctional means, assessment tools, and
future direction regarding the study of media bias. Our main goal is to provide
clear definitions and frameworks for future research in this important research
domain.
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