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Research Article

Media Use and Perceived Media Functions of
Metropolitan Audiences: The Case of Guangzhou

Xiaoqin LI, Steve GUO

Abstract

This research study separates audience perceived media functions into two
conceptually distinct and yet empirically closely connected dimensions:
normative/expected roles and actual performance. Using data from a random
sample survey of 1,000 Guangzhou residents, we tested individuals' media
consumption patterns and information processing strategies. Factor analysis
shows there are three types of perceptions of media functions: “tongue of the
mass,” “monitor of the power,” and “negative perceptions.” The three frames of
reference exhibit very different demographic characteristics and paths of

influence on information use and processing.

Keywords: audience information processing, perceived media functions, media
use, media performance, Guangzhou,

Citation of this article: Li, X. Q, & Guo, S. (2013). Media use and perceived
media functions of metropolitan audiences: The case of Guangzhou.
Communication & Society, 26, 75-100

Xiaoqin LI (Assistant Professor). Department of Communication, Faculty of Social
Sciences, University of Macau. Research interest: Media production and effects in
Mainland China and Macau, political communication studies.

Steve GUO (Professor). Department of Journalism, School of Communication,
Hong Kong Baptist University. Research interest: media production and effects,
dimensionality of media performance and its impact on audience cognition.





