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When Will the Torment of “Gobbling up
Xuanzang’s Flesh” Stop?

—A Critique of the “Consuming Buddhism”
Phenomenon in Contemporary China

DAI Jicheng

Abstract

“Consuming Buddhism” refers to such actions in which non-Buddhist
individuals or organizations intervene, under the guise of Buddhism
directly or indirectly, in internal affairs of Buddhism. Their ultimate
goal is to gain benefits of economic or social value. Currently, bantering
on Buddhism, fake monks and nuns, as well as temple development,
do not only contribute to the trend of “vulgar productions and kitsch”
and belittle the Buddhist image, but also infringe citizens’ freedom of
religion. The government departments concerned should take steps to
curb such trends. On the other hand, the Buddhist communities should
also observe self-discipline strictly.
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